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CONCEPTUAL PLAN FOR SOUTH BROADWAY

MSSION STATEMENT

The mission of the Planning Group is twofold: to prepare a
conceptual plan for South Broadway from Foster Avenue to
Hollywood, including its intersecting arterial streets; to facilitate the
implementation of the plan.

o A Rt T i T MR e e el S s BT ‘t,'
The Sou’rh Broddway Plonﬁing Group%@%ffed‘bﬁﬁ”éa Egﬁé éfﬁ‘?‘ﬁéyvéﬂropmeﬁf‘Cgﬁrpgrgéhé“ﬁk S ’““ :

. {EDC). Fundmg for the South Brodadway Plan is made possible by a:Staté of llinols DECCA Grant
“ Bbtained’ by State Representative Hamy Os’rermon

. fae M
e



South Broadway Planning Group

DRAFT - May 2001

Conceptual plan for South Broadway
Goals/Objectives/Actions

GOAL |, CREATE A DISTINCT IDENTITY FOR BROADWAY

OBJECTIVE A. CREATE GATEWAYS AND INTERSECTION DEFINITIONS
FOR BROADWAY AND ARTERIALS

OBJECTIVE B. PERSONALIZE AND DEFINE BROADWAY THROUGH
VISUAL CONTINUITY.

OBJECTIVE C. DEVELOP DESIGN GUIDELINES TO ENCOURAGE
DEVELOPMENTS THAT ARCHITECTURALLY COMPLEMENT EXISTING
STRUCTURES.

OBJECTIVE D. DEVELOP A PUBLIC STREETSCAPING PROGRAM FOR
BROADWAY,

OBJECTIVE E. ENCOURAGE OWNERS TO IMPROVE THE APPEARANCE
OF EXISTING STORES AND PUBLIC SPACES.

OBJECTIVE F. WHEREVER POSSIBLE RETAIN EXISTING
ARCHITECTURAL STRUCTURES.

OBJECTIVE G. “GREEN" BROADWAY THROUCH A PROGRAM OF
LANDSCAPING AND PLANTING.

OBJECTIVE H. CREATE A MARKETING PLAN PROMOTING BROADWAY

.7  OBJECTIVE L. .ENSURE THAT THE ZONING FOR BROADWAY .iw sy aon fes®
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SPECIFIC IMPLEMENATION ACTIONS

(a.}) Physical/Design

]

a

a EXAMINE THE POSSIBILJ‘TY OF OVERLAY DISTRICTS FOR BROADWA

DEVELOP FACADE AND CORNICE CONTINUITY

PROVIDE VISUAL CONTINUITY ALONG BROADWAYTHROUGH DEVELOPMENT OF A
UNIQUE IDENTITY FOR CROSS STREETS.

ADD LARGE-SCALE LIGHTING, AND PEDESTRIAN-SCALED LIGHTING ON THE SIDE
STREET RETURNS

RESTORE FACADES BY ELIMINATING SECURITY GATES, REMOVING UNSIGHTLY
SIGNS AND ADDING NEW AWNINGS AND LIGHTING.

ENCOURAGE DRAMATIC LIGHTING OF BUILDINGS.

INTEGRATE PUBLIC SPACES TO ENHANCE THE COMMERCIAL CONTINUITY OF THE
STREET

DEVELOP A GATEWAY AT BROADWAY AND FOSTER TO ANNOUNCE THE
SOUTHERN ENTRY WAY INTO EDGEWATER

CREATE MULTI-LEVEL OF LANDSCAPING TO ENHANCE THE VISUAL APPEAL
DEVELOP TRAFFIC CALMING DEVICES.

PLANT THE PARKWAYS WITH TREES AND PERENNIALS; ALTERNATING TYPE AND
HEIGHT.

PROVISIONS SHOULD BE MADE FOR LIGHTING AND IRRIGATION OF PLANTINGS

FOUNTAIN SHOULD BE INSTALLED AT THE WALGREEN'S PLAZA (5625 NORTH
RIDGE) TO ENHANCE THE BRYN MAWR HISTORIC DISTRICT.

ENCOURAGE GREENING OF ST. ITA'S TO ADD TO THE STREET'S VISUAL APPEAL.
Policies

UTILIZE THE DOLLARS ACCUMALATED THROUGH THE MULTIPLE TIF DISTRICTS
FOR PUBLIC AND PRIVATE IMPROVEMENTS.

WHERE NECCESSARY USE CITY'S EMINENT DOMAIN AUTHORITY TO ACQUIRE
FROPERTIES FOR REDEVELOPMENT.

TAKE ADVANTAGE OF CURRENT REFORM ACTIVITY AND REVIEW ZONING
ORDINANCE IMPLICATIONS.
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(b.)  Guidelines
Q EVALUATE OTHER STREETSCAPE MODELS,

Q USE DOWNTWON LAKE FOREST AND OAK STREET AS MODELS FOR INTEGRATING
COMMERCIAL, PUBLIC SPACE AND PARKINCG.

Q STRONGLY ENCOURAGE RETENTION AND RESTORATION OF ARCHITECTURALLY
OR HISTORICALLY SIGNIFICANT BUILDINGS ON BROADWAY AND ITS
INTERSECTING STREETS, ESPECIALLY THOSE DATING FROM EDGEWATER'S
EARLIEST DEVELOPMENTS THROUGH THE 1930°S.



GOAL il DEVELOP BROADWAY AS A HEALTHY MIX OF COMMERCIAL,
RESIDENTIAL AND OTHER USES,
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OBJECTIVE A, DEVELOP THE WEST SIDE OF BROADWAY AS SMALL
SCALE RETAIL, OFFICES AND MIXED USE RESIDENTIAL

OBJECTIVE B. DEVELOP EAST SIDE OF BROADWAY AS LARGER-
SCALE, MORE INTENSE COMMMERCIAL AND MIXED USE
DEVELOPMENT WHICH IS DESTINATION AS WELL AS
NEIGHBORHOOD ORIENTED.

OBJECTIVE C. ENCOURAGE A MIX OF COMMERCIAL USES
INCLUDING RESTAURANTS, ENTERTAINMENT VENUES, SPECIALTY
BOUTIQUES, CONVENIENCE RETAIL STORES AND REGIONAL STORES.

QBJECTIVE D. WORK WITH LOCAL PROPERTY QWNERS TO MAKE
TARGETED BUILDINGS ATTRACTIVE TO POTENTIAL TENANTS.

OBJECTIVE E. ENCOURAGE INCREASED RESIDENTIAL DEVELOPMENT
WHEREVER APPROPRIATE, WITH COMMERCIAL USE AT GRADE.

OBJECTIVE F. LINK DEVELOPMENT OF THE MAJOR EAST-WEST
ARTERIALS TO BROADWAY

OBJECTIVE G. WHEREVER POSSIBLE, PARKING SHOULD BE IN REAR
OF COMMERCIAL STRUCTURES OR BUILT=IN. IT MAY BE
UNDERGROUND, AT GRADE OR DECKED. PARKING SHOULD BE SAFE
AND USER FRIENDLY.

OBJECTIVE H: WHERE APPROPRIATE, REPLACE SUBSTANDARD
BUILDINGS TO IMPROVE THE DISTRICT VISUALLY OR TO FURTHER
SUPPORT ITS ECONOMIC DEVELOPMENT.
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Goal Il {Continued)

(a.)

(b).

{c)
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SPECIFIC IMPLEMENTATION ACTIONS

Physical/Design

IDENTIFY "MEDIUM BOX" DEVELOPMENT AT APPROPRIATE CORNERS OF
BROADWAY.

EXAMINE FEASIBILITY OF BLOCK- LONG, LINEAR PARKING WEST OF THE EL
TRACKS TO SERVE MULTIPLE BUSINESSES.

DEVELOP CONTINUITY FOR EACH EAST-WEST ARTERIAL AND CARRY IT VISUALLY
THROUGHOUT THE DISTRICT. THE VISUAL IDENTITY OF BROADWAY AND ITS
ARTERIALS SHOULD BE INTEGRATED.

Policies

ESTABLISH WRITTEN AND VISUAL GUIDELINES FOR FACADES, SIGNAGE, AND
WINDOW DISPLAYS. SEEK PASSAGE OF CITY ORDINANCE TO ENFORCE THE
GUIDELINES.

REQUIRE THAT EXISTING BUILDING STOCK CONFORM TO CODE AND
ORDINANCES

USE THE TIF DISTRICT TO ALLOW FOR LAND ASSEMBLY IN ORDER TO
REORCANIZE THE COMMERCIAL SPACE, AND CREATE PARKING.

TRY TO ENSURE THAT COMMERCIAL USES ON BROADWAY AND ITS ARTERIALS
REFLECT EDGEWATER'S CULTURAL AND ETHNIC DIVERSITY.

ESTABLISH GUIDELINES TO ENSURE THE VISUAL INTEGRATION OF DEVELOPMENT
OF BOTH SIDES OF BROADWAY.

“DESICN GUIDELINES FOR DEVELOPMENT IN EDCGEWATER" SHOULD BE STANDARD
FOR ALL NEW COMMERCIAL DEVELOPMENT ON BROADWAY (EDC DOCUMENT
DATED 10/1996)

Guidelines

ATTRACT, AND MAKE PRESENTATIONS OF THE PLAN TO INNOVATIVE
DEVELOPERS AND BUILDERS' ASSOCIATIONS. CONDUCT TOURS OF THE
COMMUNITY TO PROSPECTIVE DEVELOPERS.

PROVIDE COMMERCIAL BROKERS WITH SPECIFIC INFORMATION ON THE
EDGEWATER MARKET. INVITE BROKERS TO VISIT THE COMMUNITY, AND WORK
CLOSELY WITH EDGWATER-BASED COMMERCIAL BROKERS.

WORK CLOSELY WITH EDC,' THE ALDERMAN'S OFFICE,"AND THE [ OCALEHetin,
RESIDENTIAL AND RETAIL COMMUNITY TO_ IDENTIFY PO TENTIAL COMMERCIAL ..
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GOAL Hl.  INCREASE THE AVAILABILITY QF GOODS AND SERVICES TO
EDGEWATER RESIDENTS.

OBJECTIVE A. PROMOTE BUSINESS DEVELOPMENT THROUGH
AGGRESSIVE MARKETING.

OBJECTIVE B. UNDERTAKE MARKET FEASIBILITY STUDIES TO
DETERMINE THE OPTIMUM USES OF BROADWAY.

OBJECTIVE C. SEEK TO ATTRACT COMMERCIAL DEVELOPMENT

THAT REFLECTS THE COMMUNITY’S ETHNIC AND RACIAL
DIVERSITY.

SPECIFIC IMPLEMENTATION ACTIONS

(a.) Policies

Q WORK CLOSELY WITH DEPARTMENT OF PLANNING, RETAIL CHICAGO, THE
EDGEWATER -CHAMBER OF COMMERCE AND CANDO TO NETWORK AND PUBLICISE
EDGEWATER BUSINESS OPORTUNITIES.

G MAKE PRESENTATIONS TO COMMUNITY ORGANIZATIONS WITH THE PURPOSE OF
ENLISTING THEIR RESOURCES AND NETWORKING ABILITIES TO REVITALIZE THE
COMMERCIAL AREA.

Q  SURVEY THE COMMUNITY FOR INPUT REGARDING COMMERCIAL WANTS/NEEDS.

(b.) Guidelines

Q MARKET COMMERCIAL AREAS CITYWIDE

Q DEVELOP A LIST OF CHICAGO REAL ESTATE PROFESSIONALS FOR PERIODIC
MAILINGS.

Q MAKE PERIODIC PRESENTATIONS TO PROFESSIONAL GROUPS.

Q USE THE BEST OF EDGEWATER BUSINESSES AND MOST SUCCESSFUL COMMERCIAL

PROPERTY OWNERS, AS A NETWORK TO REACH COMMERCIAL INTERESTS THE

COMMUNJ'TY WOULD LIKE TO ATTRACT TO EDGEWA TER. oo o
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DETERMINE AND PROVIDE THE INFORMATION NEEDED BY INTERESTED RETAILERS
TO MAKE LOCATIONAL DECISIONS

SEEK TO ATTRACT UNIQUE, NON-GENERIC BUSINESSES & SERVICES TO
BROADWAY.

UPDATE AND EXTEND THE 1995 S. B. Friedman Study: "DEVELOPMENT
OPPORTUNITIES IN NORTHEAST EDGEWATER” TO INCLUDE THE SOUTH
BROADWAY PLAN AREA.

REACH OUT TO LOCAL COMMUNITY TO PARTICIPATE IN REDEVELOPMENT.
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GOAL IV INCREASE THE PEDESTRIAN WALKABILITY OF BROADWAY.

OBJECTIVE A. ENCOURAGE RESIDENTIAL DEVELOPMENT IN THE
PLANNING AREA.

OBJECTIVE B. DESIGNATE THE EAST SIDE OF BROADAY FOR
(APPROPRIATE) LATE NIGHT BUSINESSES.

OBJECTIVE C. PROMOTE EAST AND WEST RESIDENTIAL DISTRICTS
WITH LINKS FROM ANDERSONVILLE TO THE LAKE.

SPECIFIC IMPLEMENTION ACTIONS

(a.) Physical/Design

Q ESTABLISH AN OVERALL THEME BASED ON COMMUNITY HISTORY AND EXPRESSED
IN WORDS AND/OR VISUALS FOR THE PLANNED AREA.

Q  USE BROADWAY'S IDENTITY AS CREATED BY GOAL I, TO GUIDE ALL ASPECTS OF
REVITALIZATION INCLUDING STREETSCAPING (TRAFFIC CALMING), SIGNAGE,
MARKETING MATERIALS AND COMMERCIAL FOCUS.
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GOAL V. BETTER-MANAGE TRAFFIC ON BROADWAY TO PROMOTE
COMMERCIAL AND NEIGHRORHOOD SAFETY AND DEVELOPMENT.

OBJECTIVE A. REDUCE THE SPEED OF AUTOMOTIVE TRAFFIC ON
BROADWAY THROUGH TRAFFIC CALMING ELEMENTS

OBJECTIVE B. INTEGRATE AND PROMOTE A WIDE VARIETY OF
TRANSPORTATION USES, BOTH PUBLIC AND PRIVATE.

SPECIFIC IMPLEMENTATION ACTIONS
(a.) Physical/Design

0 CREATE PARKING TO SUSTAIN THE COMMERCIAL DISTRICT.

Q PROVIDE LOADING ZONES, ESPECIALLY IN THE REAR OF BUILDINGS OR WITHIN
THE PROPERTY SO THAT TRAFFIC IS NOT OBSTRUCTED.

(b.) Guidelines

O STRUCTURE PARKING AREAS TO MINIMIZE THE NEGATIVE IMPACT ON TRAFFIC
FLOW AND PEDESTRIANS.

Q SET UP AGREEMENTS WITH COMMERCIAL LOT OWNERS FOR RESIDENTIAL USE
DURING HOURS WHEN THE COMMERCIAL TENANTS UNDER-USE THE LOTS.

O  PROVIDE METERED PARKING SO THAT IMPULSE AND SHORT-TERM SHOPPERS ARE
ENCOURAGED TO PULL QUT OF THE TRAFFIC FLOW AND SHOP.

Q EXAMINE THE FEASIBILITY OF VALET PARKING.




GOAL VI. INCREASE & ENHANCE EMPLOYMENT OPPORTUNITIES.

OBJECTIVE A. ENCOURAGE BUSINESS'S TO HIRE LOCAL
RESIDENTS WHENEVER POSSIBLE

OBJECTIVE B. IDENTIFY WAYS TO REACH OUT TO LOCAL AREA
RESIDENTS AND STUDENTS, AND CONNECT THEM WITH
BUSINESSES.

OBJECTIVE C. ENCOURAGE AREA SCHOOLS TO IDENTIFY
EDGEWATER AS A PLACE TO WORK AND PROVIDE CONTACTS FOR
EMPLOYMENT OPPORTUNITIES.

OBJECTIVE D. DEVELOP STRATEGIES TO NURTURE UNIQUE &
SMALL BUSINESSES

(A.) POLICIES

3 ENCOURAGE BUSINESS OWNERS TO UTILIZE THE CITY OF CHICAGO
DEPARTMENT OF PLANNING'S BUSINESS EXPRESS & RETAIL CHICAGO
PROGRAMS
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